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Ahmedabad: ‘Brand Gujarat’ sure-

. 1y rules the bourses in more ways

than one. Companies sporting the
‘Gujarat’ tag have outperformed the
benchmark Sensex by far.
Companies, which have tried to
ride on Gujarat’s brand value, have

posted higher growth in their mar-

ket capitalisation than the Sensex
rise in last one year.

The combined market capitali-
sation of 25 companies sporting the
‘Gujarat’ tag rose 74.18 per cent in
one year ending July 17, 2007 while
the Sensex has posted a 43.10 per
cent rise as it moved from 10678.22
points to 15289.82 points during the
same period. The market capitali-
sation of actively traded 25 compa-
nies went up from Rs 13,149 crore to
Rs 22,904 crore during the period.

The companies that have shown
more than 43 per cent rise in the
market capitalisation include Wel-
spun Gujarat, Gujarat Mineral De-
velopment Corporation (GMDC), Gu-

jarat Foils, Gujarat Reclaim and Rub-

ber Products, Gujarat Ambuja Ex-

port, Gujarat Fluorochemicals, Gu-
i jarat Apollo Industries, Gujarat State
: Petronet Ltd (GSPL) and Gujarat
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Narmada Valley Fertilisers Com-
pany (GNFC).

“The reason why the companies
with prefix Gujarat have performed
better is that most of these compa-
nies have diversified business mod-
el and they are strong in
their relative fields,” said Chinub-
hai Shah, president, Gujarat
Investors and Shareholders’
Association( GISA).

“Another reason for the Gujarat-
based companies’ better perform-
ance is the good infrastructure and
logistics that enable companies to
be cost competitive,” Vijay Gupta,
CMD, Gujarat Ambuja Export said.

There are more than 70 listed
companies sporting the ‘Gujarat’
tag, which is also areflection of the
robust image the state has.
‘Gujarat’ beats even ‘India’ or
‘Bharat’ hands down as a preferred
choice when it comes to promoters
christening their companies.

The list includes ‘India’ or ‘Indi-
an’ (50), ‘Bharat’ (17), Punjab (10),
Maharashtra (8), Tamil Nadu (6) and
Andhra Pradesh (2). Some promot-
ers have taken pride even in prefix-
ing names of their eities to the com-
panies such as Bombay (13), Madras
(5) and Ahmedabad (3).
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